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About the session:
Modern businesses are held together by high-quality data about their 
customers, personnel, financials, inventory, and so on, typically 
maintained by ERPs, CRMs and other dedicated systems. However, 
value can be found in other types and sources of data as well, including 
text, images, PDFs, and web pages. This session will explore the 
opportunities presented by unconventional data sources, featuring a 
Forest Grove use case in which internal PDF documents were mined for 
keywords to inform search engine optimisation.

[D2S3] Unconventional data 
sources: unlocking insight gold from 
forgotten sources (images & PDF 
extraction)
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• Google ranking ≠ Google Ads

• Multiple factors contribute to Google ranking, but your website CONTENT is the most important one

• Google’s bot crawl the website to determine the relevance of your 

content to the keywords entered into Google search by someone 

• Use case: Improve Forest Grove’s Google ranking (SEO)

• I.E - When finance or data professionals across Australia, like yourself, search on Google for our solutions, 
Forest Grove should be at the top of the search results for them
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• The more relevant the content, the higher the website appears on Google search results

• So, the BIG Question was - how do we make our content relevant so that we are top of Google search results

• Easy to get lost in industry lingos and abbreviations, but this is not necessarily how customers talk

• Right approach: “Hang out where customers are hanging out” 

• RFP or Request for Proposal – business document that announces the start of a project at an organisation

• In simple terms, a document that lays down business challenges and the solution they are seeking 

• What RFPs could help me with  – keywords/ strings of words/ phrases + frequency + context

• But there were challenges – dozens of RFPs, length, complexity, hard to always add context to findings, 

Control + F doesn’t work

• How we tackled this challenge head-on and delivered data that informed our SEO strategy 
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‘Conventional’ data sources
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‘Unconventional’ data sources
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‘Unstructured’ data - Text
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‘Unstructured’ data - Images

https://www.knime.com/blog/how-to-classify-images-codeless-cnn

Architecture of a convolutional neural network. Image by: Sumit Saha, 2018.

https://www.knime.com/blog/how-to-classify-images-codeless-cnn
https://towardsdatascience.com/a-comprehensive-guide-to-convolutional-neural-networks-the-eli5-way-3bd2b1164a53
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Web scraping

https://www.kaggle.com/datasets/zynicide/wine-reviews

https://www.kaggle.com/datasets/zynicide/wine-reviews
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Web scraping

Liam’s KNIME Version Checker
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PDFs



Forest Grove
Data-Driven Decision Making

www.forestgt.com.au | info@forestgt.com.au | 1300 559 827

Use Case 2: Mining PDFs for SEO 
Keywords




